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Visit the Nordics is a travel-tech
startup helping global explorers
uncover authentic, sustainable
experiences across the Nordic

region.

Visit the Nordics emerged from a shared ambition to create
a smarter, more human-centered way to explore the Nordic
countries. The team united around the idea of blending local
expertise, immersive digital storytelling, and sustainability-
focused travel tools to offer travelers a deeper connection
to the North.

Built with a startup mindset, the company focuses on rapid
innovation, strong partnerships with local communities,
and a commitment to meaningful, responsible tourism
experiences.



iInd map +

rainstorming

Northern Lights Viewing %‘%
Fiord Cruises Winter Sports Aland Islands
= ﬁ(sming, Dog Sledding) (Cycling, Maritime)
& Sauna Culture
Viking History Tours _
Wildlife Safaris (Reindeer, Whales) EXPERIENCES /7 W -
%1, Hiking & Trekking /
Culinary Journeys _
(New Nordic Cuising) VISIT THE NOF{DICS.
BRAINSTORMING

Sustainability & Eco-tourism

@ Hygge & Kos (Cozy Living)
g Nature & Outdoors

Design & Architecture -
Midnight Sun / Transportation
. (Trains, Ferries, Flights)
Polar Nights / Accommodation (lce Hatels,
Cabins, Design Hotels)

Indigenous Sami Culture Visa & Entry

Requirements

IDEAS

\\ TARGET
AUDIENGE

Seasonal Travel
(Summer vs. Winter)

Digital Tools
(Apps, Websites)
Tour Operators
& Packages

Norway (Fjords, Oslo)
Sweden (Stockholm, Archipelago)
Denmark (Gopenhagen, Legoland)
Finland (Helsinki, Lapland) =
Iceland (Geysers, Volcanoes) 970
Greenland (Ice Sheet, Inuit Culture)
Faroe Islands (Cliffs, Puffins) %
Aland Islands (Cycling, Maritime)

Families

Adventure Seekers
Culture Enthusiasts {89
Luxury Travelers

Solo Travelers
Eco-conscious Tourists
Retirees



Defining adjectives

Immersive
Sustainable
Trustworthy

Naming options

Visit the Nordics (preferred)
Nordic Travel
Nordics Holidays



Mood board

Historical references

i

PUBLRZIME
Bumseoys g uo
adouna =

| -
Thomas Cook &

wmery Pep Tk oost




Mood board

Contemporary references
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Typefaces

Visit the Nordics Visit the Nordics Visit the
Nordics
Visit the Nordics Visit the Nordics Visit the Nordics
Visit the Nordics Visit the Nordics Visit the Nordics
Visit the Nordics Visit the Nordics VisittheNordics

Visit the Nordics Visit the Nordics visitthenordics



Logo
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Color pallete
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Secondary typefaces

Prompt Guided tours

The best activities, in the company of certified expert guides.

Ubuntu Travel in the company of a professional certified guide.
Fun, safe, and absolutely unforgettable.
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Our secret ingredient

A dynamic logo
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Our logo contains all that's best in the Nordics. A
bit of Northern lights, the mountains, the snow,
and its round shape reflects the globe while the
bottom creates the illusion of a river next to the
mountains, perfect for all adventurous travelers.
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